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Through our work we aim to adress
some of the global challenges
we as humanity are facing




and to shape new aspirations through design
to create better and more sustainable ways of living
for the many.
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From regenerative rural communities
to urban villages



How do we provide
sustainable, affordable and
livable homes for the many?

URBAN VILLAGES

Collaborators: SPACEIO FOR IKEA
2018 -












SUSTAINABILITY + AFFORDABILITY + LIVABILITY

Urban Village Project
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WHAT IF WE COULD BUILD
WITHOUT WASTING RESOURCES?

A NEW BUILDING SYSTEM
~ROM LINEAR TO CIRCULAR RESOURCE LOOP
















































WHAT IF A NEW FORM OF OWNERSHIP COULD
UNLOCK HOUSING FOR THE MANY PEOPLE?

HOME AS A SERVICE
A NEW FINANCIAL MODEL

































WHAT IF WE COULD CREATE THRIVING COMMUNITIES
THAT BENEFIT THEIR SURROUNDINGS?

SHARED LIVING
ACCESS OVER OWNERSHIP









































































































Policy over popularity

Ethics over aesthetics

Responsibility over revenue







